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We

 know that you provided some of the information requested below on your cover page; however, the submission reviewers will see only your Idea Market submission description—not your cover page—so please provide all the information described below. Before you begin: 


· Please do not put your name or other identifying information in this document, including in the file properties. 

· Replace the text in the footer section of this document with Your Big Question.

· Remove the instructions (in green), if you wish.

· Save the file in RTF or DOC format, with a filename that has your last name followed by “_idea”, for example, Smith_idea. 

Your Big Question

Your Big Question will be your title. Therefore, please cast your title as a question. Your Big Question should be something that will attract people to the session in general and to your station specifically. The question also should be related to something practical rather than theoretical. Please avoid highly technical topics that would limit discussion amongst the general community. Keep your title short enough to be scannable.

QUESTION EXPANSION

Take up to 50 words to expand on your Big Question. Include information about why you are interested—excited even—about the Big Question and how the usability community will benefit from what they learn during the discussion of the Big Question at your station.

THOUGHT-STARTER QUESTIONS

List up to five questions you will use to start the conversations at your station. Keep in mind that you will not be a presenter—you will be an activator. Your “thought starter” questions should follow naturally and obviously from the Big Question. They should open; they should solicit attendees’ experiences. Avoid survey-like questions—you want to promote discussion.

HOW THE OUTCOMES OF THIS DISCUSSION WILL BE USED

Describe in a sentence or two for each item below:

How your Big Question relates to the work you are doing, then:

· Any articles you plan to write based on the information you will gather during your Idea Market session (in addition to the written summary you are required to provide to UPA) 

· How and where you will share the outcomes of the Idea Market with the usability community, if other than in written articles (and in addition to the written summary you are required to provide to UPA).

ADDITIONAL ACTIVATOR(S)

Sessions generally work well with one activator and the session moderator and other volunteers moving from station to station to provide assistance. However, if another activator will be working with you, please explain in a sentence or two why and how you plan to manage your session together.
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